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SEASON REVIEW
The Barracuda once again established themselves as a perennial 
contender in the AHL during the 2018-19 season. The team finished 
with a record of 39-22-3-4 which was good for 85 points, the second 
most in franchise history. Highlighted by a record setting start to the 
season, the Barracuda saw themselves sitting atop the Pacific Division 
and the Western Conference at the All-Star Break and would later find 
themselves in the postseason for the fourth time in as many seasons. 
the Barracuda are the only team in the AHL’s Pacific Division to reach 
the playoffs in all four years of its existence. 

As the second overall seed in the Pacific Division, the Barracuda were 
matched up against rival San Diego Gulls in Round 1 of the Calder Cup 
Playoffs. After a tough luck loss in game 1 the Cuda bounced back and 
won game two on the road in convincing fashion. Unfortunately, the 
Barracuda’s dreams of a Calder Cup would fall short a few days later.

Once again, the Barracuda were one of the youngest teams in the AHL. 
Over the course of the season, 22 rookies made their professional 
debuts for the Barracuda including Josef Korenar, Jayden Halbgewachs, 
Jeffrey Viel and Dylan Gambrell. Fan favorite Alexander True led the 
way for the Barracuda on the ice, leading the team in points (55) and 
goals (24) while setting a franchise record for game winning goals (6). 
Fans had plenty to cheer about at Sharks games as well as they saw 
Jake Middleton, Lukas Radil, Antti Suomela, Rourke Chartier and Radim
Simek (17-18) make their NHL debuts this season.
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SEASON REVIEW
The 2018-19 season was a tremendous success for the Barracuda which
came with a number of highlights.

• Best start in franchise history (9-1-0-1)
• Roy Sommer reaches 750 career wins (2/2/19 at Stockton)
• Fourth best home goal differential in Western Conference (+26)
• Jake Middleton, Francis Perron, Josef Korenar and Roy Sommer

named AHL All Stars
• Antoine Bibeau AHL/CCM Goaltender of the Month (October)
• T-1st in Pacific in home points (46) and first in wins (22)
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SEASON REVIEW
San Jose Barracuda Stat Leaders

• Goals – True (24)
• Assists – DeSimone (32)
• Points – True (24-31-55)
• Game Winning Goals – True (6)
• Power Play Points – Perron (16)
• Shots – DeSimone (154)
• PIM – Viel (94)
• Plus/Minus – Middleton/True/Wood (+16)
• Wins – Korenar (23)
• GAA – Korenar (2.54)
• Save % - Korenar (.911)
• Shutouts – Korenar (4)
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COMMUNITY REVIEW
While the team stats on the ice were very impressive, the team impact 
off the ice was just as much of a priority and focus for the 
organization, players, and staff. In their fourth year in San Jose, the 
Barracuda sought to continue developing their established 
relationships in the local community while also being proactive in 
building new connections. 

During the season, Barracuda players and coaching staff made over 50 
visits in San Jose and around the Bay Area. These visits consisted of 
hospital visits, meet and greets with differing community groups, 
school visits and more. In addition, the two Barracuda flagship 
educational programs (Barracuda Math Class and Hockey 101) visited 
over 6,000 students in 210+ classrooms throughout the Bay Area 
during the course of the year.

The Barracuda street team along with the team mascot, Frenzy, also 
made over 150 community appearances which allowed the team to 
support and connect with local organizations and fundraisers. 
Continuing to establish a presence in the community and with local 
organizations is a top priority for the San Jose Barracuda. Going into 
their fifth year in San Jose, the Barracuda are actively looking for ways 
to be even more involved with their community and fan base.
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CHARITABLE SUMMARY

One of the primary ways the San Jose Barracuda invest into the 
community is through their charitable giving. Throughout this season, 
the Barracuda fulfilled an incredible number of donations for
California organizations. The Barracuda also donated thousands 
of tickets and in-game experiences in an effort to provide opportunities 
for new or existing fans to enjoy a game. In addition to tickets and 
memorabilia, the Barracuda also made monetary donations to local
non-profits to support their individual causes.

Numbers breakdown
• Total Cash Raised and Donated: $164,639.45
• Tickets Donated: 8,800
• Cleveland Barons/VetTix: $4,863.02
• Kansas City Blades/Santa Clara Aquamaids: $737.49
• Worcester Sharks/VetTix: $7,197.82
• Kentucky Thoroughblades/My New Red Shoes: $2,465.21
• Orange You Glad/VetTix: $6,991.62
• Nickelodeon Night/Vitalant: $5,876.33
• St. Patrick’s Day/Santa Clara Aquamaids: $6,677.46
• Second Harvest Food Drive: 600+ lbs.
• Teddy Bear Toss: 5,000+
• Cuda Cares Change Jars: $1,300
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ORGANIZATIONS SUPPORTED

Alameda Science & Technology Institute 
PTSA
Alto International School
American Liver Foundation Northern CA
Archbishop Mitty High School
Avon Cares for Life
Bay Area down Syndrome Connection
Big Brothers Big Sisters El Dorado County 
Boys & Girls Clubs of Silicon Valley
California Parks and Recreation Society 
District 4
Cherry Chase PTA
Children's Emergency Food Bank
Children's Health Council
Children's Musical Theater San Jose
City of San Jose, District 2
Crystal Rodriguez Memorial Scholarship 
Fund (CRMSF)
Cub Scout Pack 176
Daves Ave Home and School Club
Discovery Charter School
Discovery Charter School 2
El Camino Hospital Foundation
Fremont Education Foundation

Gardner Academy
HERS Breast Cancer Found.
History San Jose
Humane Society SV
J.F. Kennedy Elementary 
Laurelwood Elementary 
Modesto Police Canine
Morgan Autism Center
My New Red Shoes
Oakland Youth Chorus
Operation Freedom Paws
Parents Helping Parents
PHPA
SF Suicide Prevention
San Jose American LL
San Jose CYS
Santa Clara Aquamaids
Second Harvest Food Bank
South Valley Family YMCA
Special Olympics 
Trace Elementary PTO
Unidos y Adelante PTO
Vitalant
Veterans Ticket Foundation

Including but not limited to:
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MAN OF THE YEAR
Each season, each AHL franchise nominates one player from their 
team for the Yanick Dupre Memorial Award. This award annually 
recognizes the American Hockey league player that demonstrates the 
greatest commitment to charitable organizations and his community 
throughout the season.

For the second season, the Barracuda nominated goaltender Antoine 
Bibeau who continued his legacy of making an immense impact both 
on and off the ice in the name of Barracuda hockey. Through the 
season, Antoine continued to support Barracuda programming 
through Barracuda Math Class and being the captain of ‘Cuda Kids 
Club.

Additionally, Antoine, along with his teammates Jake and Keaton 
Middleton, were able to be a part of the inaugural Board Game Night 
with the sharks foundation which gave them the chance to connect 
with the kids and families from the outpatient cancer unit at Kaiser 
Permanente in Santa Clara.
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BARRACUDA MATH CLASS

Barracuda Math Class is a community outreach program for 
elementary school-aged children designed to generate excitement and 
interest around math. This program has been created based off of the 
standards outlined by the California Board of Education to teach 
students all about the game of hockey while simultaneously practicing 
their everyday math skills.

During each lesson, students get to know Barracuda players, review 
basic hockey information, and discuss their favorite aspects of math. 
Following that discussion, the class is split into two teams for a game 
of “math/hockey jeopardy”. All of the questions are centered around 
hockey but in order to answer the questions, students must use their 
math skills tailored to their grade level. When the game is over, all of 
the students receive a Barracuda backpack, a ticket to a Barracuda 
home game, and a Cuda Country sign.

In the fourth season of the program, the Barracuda visited over 105
classes and 2,660 students around the Bay Area.
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HOCKEY 101
A major goal within the San Jose Sharks organization is to grow
awareness and interest in the game of hockey around the Bay Area. 
Hockey 101 is an interactive outdoor program which gives elementary 
school-aged students the opportunity to practice and train like the pros. 
Through the 2018-19 season, the Barracuda saw over 105 classes and
2,900 students with the three year old program.

During Hockey 101, Barracuda players and/or staff visit elementary 
schools, youth organizations, and after school programs to give 
students a lesson on how to play hockey. The visit kicks off with an 
introduction on who the Barracuda are and how to properly hold a 
hockey stick. After the lesson and a brief warm up, the students are 
split into groups where they rotate through drills such as shooting, 
passing, and stick handling. Once they are rotated through each station, 
they are divided into two teams where they get to use all of the skills 
they just learned in a fast paced relay race. At the end of the session,
students are given an exciting prize to take home.
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On November 18th the Barracuda held the first of five San Jose Sharks
Affiliate Throwback games. One this day, the Barracuda completely
rebranded as the Cleveland Barons, Sharks AHL affiliate from 2001-06.
The rebrand included social media outfitting, in game entertainment,
specialty jerseys and a replica jersey giveaway for the first 4,000 fans in
the building. As a part of the activation, Barons and Sharks alumni 
Douglas Murray and Jonathan Cheechoo were on hand to sign
autographs for fans prior to the game.

During the game, the Barracuda went on to shutout the Colorado
Eagles by a score of 5-0. Josef Korenar recorded his first pro shutout
and Francis Perron finished the game with two goals and an assist. 

The Barons inspired jerseys were auctioned off during the Barracuda 
game through silent and blind auctions. In all, the Barracuda raised 
$16,001 and donated $4,863.02 to the Veteran Tickets Foundation.
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BLADES NIGHT
December 9th brought Barracuda fans the second affiliate throwback
night of the season when they rebranded as the Kansas City Blades,
Sharks IHL affiliate from 1991-96. For Blades Night, the Barracuda wore 
jerseys during the game which were inspired by the uniforms worn by
the Blades when they won the Turner Cup in 1992. Blades and Sharks
alumni Tom Pederson was also on hand to sign autographs and take
part in the ceremonial puck drop prior to the game.

Proceeds from the Kansas City Blades jersey auction were donated to 
the Santa Clara Aquamaids which saw the team gross over $8,000. 

In the game itself, the Barracuda shutout the Bakersfield Condors 4-0
being led by Josef Korenar in net along with Dylan Gambrell who tallied
a goal and an assist.
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SHARKS NIGHT
The third Throwback Night for the Barracuda took place on January 13th

when the team brought the Worcester Sharks back to life. San Jose’s
AHL affiliate from 2006-2015, the Sharks were the development team
which saw current NHL stars Logan Couture and Joe Pavelski grow into 
the players they are today. Along with a similar rebrand as the previous
throwback nights, a replica jersey was given to the first 4,000 fans in
the building while current San Jose Sharks Barclay Goodrow and Melker
Karlsson took part in the ceremonial puck drop.

The Barracuda once again came away victorious at the end of the night
by knocking off rival Stockton Heat by a score of 2-1. Antti Suomela and
Kyle Wood scored for the Barracuda, leading them to the win.

Thanks to the best fans in the AHL, the Barracuda raised $17,569 and 
donated a total of $7,197.82 to the Veteran Tickets Foundation, both 
of which were season highs.
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THOROUGHBLADES DAY

From 1997-2001 the San Jose Sharks were affiliated with the Kentucky
Thoroughblades of the AHL and on February 2nd the Barracuda honored
those teams by rebranding for the day, marking the fourth affiliate
throwback night of the season. Along with specialty jerseys a number
of Sharks and Thoroughblades were on hand to help us recognize this
Affiliate including Sharks fan favorites Evgeni Nabokov and Dan Boyle.
Also found on the concourse were memorabilia items from Kentucky
including game worn jerseys, goalie masks, signed pucks and more.

The Barracuda once again defeated Stockton, this time by a score of
4-2. Cavan Fitzgerald netted the game winner in the third period on a
breakaway and also finished the game with an assists.

In all, $17,540 were raised through silent and blind auctions which led
to another donation being made to a local non-profit organization 
called My New Red Shoes.
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ORANGE YOU GLAD
The final affiliate throwback night of the season took place on February
18th when the Barracuda brought back their fan favorite orange third
jerseys. Replica jerseys were given to the first 4,000 fans in the building
and for the only time all season, the players took the ice wearing their
orange alternate jerseys.

The Barracuda would end up going 5-for-5 on Throwback Nights via a 
5-2 win over the San Diego Gulls. Alexander True led the way for the
Cuda with two goals on the night and Dylan Gambrell added in two
Assists.

Through the jersey auction, the  Barracuda raised $15,625.98 and later 
donated $6,991.62 to the Veterans Ticket Foundation.
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NICKELODEON NIGHT
For the second straight season, the Barracuda held Nickelodeon Night
with this season’s theme revolving around the Teenage Mutant Ninja
Turtles (TMNT). Fans were treated to specialty TMNT jerseys, TMNT 
character appearances on the concourse and the first 4,000 fans 
received a Tomas Hertl/Radim Simek TMNT themed bobblehead. 

Despite playing in front of 8,000 plus fans, the Barracuda fell to the red
hot Bakersfield Condors by a score of 7-1. Max Letunov scored the lone
goal for the Barracuda with assists going to Alexander True and 
TJ Hensick.

Portions of the proceeds from the jersey auction were given to Vitalant
and in total, the Barracuda raised $15,858 and donated $5,876.33.
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ST. PATRICK’S DAY
The final specialty jersey of the season saw fans across Cuda Country
Celebrate St. Patrick’s Day in style. The most unique jersey of the 
season included four leaf clovers, a rainbow and a pot of gold.

In this game, the Barracuda set a single game franchise record for most
goals scored with nine during their shutout win over the Colorado
Eagles. Thomas Gregoire finished the game with two goals, including
his first as a professional, and he set a franchise record for single game
+/- as a +6.

The Santa Clara Aquamaids once again received a portion of the 
jersey auction proceeds which ended up being a total of $6,677.46. 
Through the specialty jersey auction the Barracuda raised a grand total 
of $14,790.
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CUDA CARES CHANGE JARS

This season was the inaugural run of a new philanthropic initiative
called Cuda Cares Change Jars. Through this program, fans were able to
purchase a mason jar for $10 at all home Barracuda games. Once their
jar was filled with loose change or cash, those fans were then able to 
bring that money in to exchange for a puck signed by a Barracuda
player of their choice. This season, Barracuda fans generously donated
over $1,300 through their change which was all given to the
organization My New Red Shoes, which provides shoes and clothes for
low-income and homeless students around the Bay Area.

One generous member of Cuda Country matched the yearly donation
Total bringing the final donation amount to $2,600.
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GIFTS AND GOALS
During the holiday season, the Barracuda held their fourth annual Gifts 
and Goals event. For this event, each Barracuda player is paired with a
child from a local youth/family organization to purchase presents for. 
This season we were able to partner with a new local organization, 
the Kinship of Adoptive and Foster Parent Association.

Thanks to the leadership of John McCarthy and Man of the Year nominee, 
Antoine Bibeau, the team had 100% player participation in the event as 
well as involvement from the Barracuda front office. All of the players 
bought the gifts themselves and over $3,000 worth of toys were gifted 
to the children.

Following the Barracuda game on December 30th, players were able to
give and open the presents they had purchased with the child they
were paired with. This season, we saw a 95% show rate of families
which is the highest we have seen in running this program thus far.
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CUDA CLASSROOM DAY

This season, the Barracuda hosted their second annual ‘Cuda 
Classroom Day on November 27th. Not just your average day game, 
‘Cuda Classroom Day turns the Barracuda game into an interactive 
classroom making it the perfect field trip outing for schools and 
classrooms around the Bay Area. As students and teachers entered 
the arena, they were given a ‘Cuda Classroom workbook which was 
filled with games and questions that connected everyday school 
subjects such as math, reading, and science to the game of hockey. 
Questions throughout the book could be answered by watching videos 
on the screen, looking around the arena, or following the game on the 
ice.

In addition to activities inside the arena, there were also engaging and 
educational activities around the concourse such as a hands-on 
activity brought by the Tech Museum. Altogether, the game brought in 
over 3,000 students and educators from around the Bay Area to enjoy 
a day of hockey and education.
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‘CUDA KIDS CLUB
The ‘Cuda Kids Club is a fan engagement program for kids ages 12 and
under. Fans could sign up their kids at any Barracuda home game for
just $10 and with their membership they received all kinds of amazing
benefits.

This season, the ‘Cuda Kids Club sold over 1000 memberships, making 
the club one of the most popular in the AHL. All 1000 members 
received a personalized member card, Antoine Bibeau t-shirt, ticket to a 
Barracuda game plus a number of discounts on tickets and Barracuda 
merchandise. The first 1,000 members to sign up also received an 
exclusive Antoine Bibeau bobblehead.

Members were also invited to a couple of special events throughout the
season including kids takeover day at sap center where members got a 
chance to shadow various full time employees on game day.
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STREET TEAM
Whether they are handing out Barracuda swag at a giveaway table or 
helping you brush up on your slapshot technique, the San Jose 
Barracuda street team can be found at a number of events throughout 
the year. The Barracuda street team is responsible for many things but 
their most important job is being the connection between the 
community, our fans and the team. 

This season, the Barracuda street team has made over 50 visits to local
schools, fairs, festivals, and a number of other major community events. 
The street team also played a vital role on game days as they run 
chuck-a-puck, kids club, and Frenzy’s fun zone.
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FRENZY’S FUN ZONE
In its fourth season, Frenzy’s fun zone continued to provide plenty of
entertainment throughout the season. This family friendly area on the 
concourse of SAP Center can only be found during Barracuda home 
games and features a number of fun activities for fans of all ages 
including:

• Inflatable Slapshot booth
• Bubble Hockey
• Cornhole
• Video Game Station
• Frenzy’s Memory Game
• Sign Creation Station
• Box Hockey
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FRENZY
Throughout his third year as the hardest working fish in the AHL,
Frenzy continued to make an impact and have a presence in the local
community. In the 2018-19 season, Frenzy made 90+ appearances at 
various festivals, schools, hockey rinks, birthdays, and Cuda games.
A few highlights for Frenzy this year included the 2019 AHL All Star 
Classic in Springfield, the HERS Breast Cancer Walk, the NorCal Mite 
Jamboree, and Gigante’s Birthday at the San Jose Giants.

You can book a Frenzy appearance by filling out a request form at
sjbarracuda.com/frenzy. You can also follow Frenzy on social media at
@frenzyahl.
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YOUTH HOCKEY
This season, Barracuda players and staff made multiple visits to the
Oakland Ice Center to spend time on the ice with the Oakland Bears 
8U teams as well as the Oakland Special and Sled Hockey Teams.

Nick Nollenberger, John McCarthy and Jimmy Bonneau took were the 
first to visit in November and they got to take part in a number of drills 
with the sled hockey team. Despite a few spills, everyone managed to 
have a great time on the ice and even learned a thing or two about 
these tremendous athletes.

In February, Evan Weinger, Matt Fonteyne and Jayden Halbgewachs
made their visit with the 8U Bears. Split up into three different areas 
on the ice, the players helped the kids sharpen their hockey skills 
through a variety of development drills which included stick handling, 
passing and shooting.
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SOCIAL

Stay up to date with the san jose barracuda on social media

@Sjbarracuda

@sjbarracuda

/sjbarracuda

sjbarracuda

Follow frenzy to learn more about his whereabouts in the community

@freznyahl

@frenzyahl

/frenzyahl
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CONTACT
Joey Goldstein

Marketing and Community Relations Manager
jgoldstein@sjbarracuda.com

408-999-5731

Faith Christensen
Marketing and Community Relations Assistant

fchristensen@sjbarracuda.com
408-999-6825
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